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COURSE DESCRIPTION

Everyone is familiar with Facebook. With almost 3 billion active users
per month, it is the biggest social network on the planet. Parents of
prospective students spend numerous hours there every day.

Building a community is one of the main goals for brands to create a
presence on Facebook and Instagram, and this is especially important
in a school setting. Both platforms provide enormous flexibility for how
a school could be promoted successfully. Thankfully, Facebook and
Instagram are included in the same advertising network, making it
easier for marketers to run advertisements.

Older students, who are more likely to make judgments about their
schooling and viewing adverts on social media will be the group to
whom this will most likely apply. Today’s older students have more
options and freedom than ever before when it comes to their education
and the school or program to enrol in.

One of the best ad-targeting tools ever developed, Facebook’s
advertising platform has a lot of potential and variety for school
marketers. Advertising campaigns can be extremely precisely targeted
to users based on their age, gender, occupation, interests, behaviours,
past purchases, and a wide range of other factors. Additionally, it
offers a variety of retargeting choices, the capability to create bespoke
audiences, and a useful tool called “lookalike audiences,” which
accurately identifies individuals who share traits with your targeted
audience.

Stay connected to students, families, and staff with expert marketing
advice and all the tools you need!




COURSE INFORMATION

Learning Outcomes

A more effective use of your school budget, time and resources;

e The ability to successfully reach the right prospective parents and students
for your school;

e Anincrease in registrations for open days;

e A tangible boost in enrolments and more revenue for the school;

o Greater brand awareness locally and internationally;

o Evaluate digital technologies to support teaching and promote learning;

o Exploit useful resources/tasks for the classroom by promoting research
activities, using this technology;

e Improve ICT skills;

o Facilitate experience and cultural exchanges between European participants
and Portuguese teaching personnel, which results in a fruitful international
experience;

e« Enhance communicative competencies in English and social skills;

e Promote intercultural awareness;

o |dentify & share good practices that can be implemented at a local level.
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DAILY PROGRAM

*Qur courses also include a daily Coffee Break

Y. Wgtogether This schedule/ program describes likely activities but may differ 3

based on the trainer's discretion and objectives.




ADDITIONAL INFORMATION

Documentation:

TRUSTED BY EDUCATORS 2% [learning:
ALL AROUND EUROPE -

Learning Together believes that well-trained educators are more
motivated and better equipped to shape the future generation! That's
why we offer high-quality training to empower education professionals,
build new skills, promote cultural understanding, and foster connections
with peers all across Europe / Courses * VET * Job Shadowing * KA2
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